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GA4
Information Guide



As you may already be aware, Google 
Universal Analytics is changing to GA4.  
GA4 is already live and ready to use, 
however in July 2023 standard Universal 
Analytics accounts will stop tracking hits.

Much like Universal Analytics, GA4 will track users on your website 
and give you key metrics such as number of users, most popular 
pages, conversion events, etc.

However, GA4 is fundamentally different in the way it tracks users  
and the interface you may often use to look at your website stats 
looks a little different.

•  GA4 is built for the privacy-first, cookieless environment we  
are seeing more often. It has been designed with privacy  
in mind and does not rely exclusively on cookies to  
track data.

•  Because of the above GA4 can fill in the gaps using 
predictive insights to give us more meaningful data.

•  Sessions are also different - unlike UA, GA4 doesn’t start  
a new session when there is a change of campaign  
e.g. a user is on website for 15 mins then leaves, then 
clicks on newsletter link to go back to website, therefore 
session count will be lower in GA4.

•  Some events are automatically tracked but all websites  
are different and so there may need to be some 
configuration with Google Tag Manager.

Intro to GA4



Before July 2023 you must have set up a 
GA4 account otherwise you will no longer 
have any new data from your website.

We would recommend switching over as soon as possible so you 
can start to gather data. Don’t worry though, you’ll still be able to use 
your Universal Analytics properties until the switch off.

After 30th June 2023 properties will become read-only meaning 
that users will still be able to access UA properties for historical data 
analysis for another 6 months*. After this period the data in UA will be 
deleted.

360 Universal Analytics properties will receive a one-time processing 
extension ending on 1st July 2024.

*Google to confirm dates

What this means for you



Depending on your website you may have 
slightly different requirements for setting up 
GA4, for example subdomains, conversions, 
e-commerce.

•  A new code will need to be added to your website. This can  
be done via Google Tag Manager or added directly into the code 
of your website.

•  Events will need to be set up to continue tracking form 
submissions, email clicks and downloads, etc.

•  Third party software such as Google Search Console will need  
to be relinked.

•  Reports will need to be set up.

•  Tracking will need to be tested.

•  If you have multiple websites and / or subdomains the above  
may need to be repeated or we will need to ensure one GA4 
property is tracking everything it needs to.

What do I need to do?
Before July you need to have thought 
about the following: 

1.  Have you set a reminder to download 
your UA data?

2.  Is event tracking set up?

3.  Are other Google products linked,  
i.e. Search Console?

4.  Has everything been tested?

5.  Have you removed any old code from 
your website?



Setting up a GA4 account is fairly straightfoward, 
however in order to ensure everything is set up correctly, 
(including event tracking), some knowledge of HTML, 
amending code on websites and Google Tag Manager 
(GTM) is ideal.

With e-commerce or more complex website set ups, 
there are sometimes more barriers; even though GA4  
should set up a lot of the events automatically, this is not 
always the case in practice and elements on the website 
may need to be adapted or an alternate way of tracking 
set up on GTM.

Can you do this yourself?
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In August, our digital team undertook 2 days of 
training to immerse themselves into GA4.

This is a learning curve for everyone, both agencies 
and clients, but we are confident that we can deliver 
you a GA4 account that is well set up for the future 
of your website tracking which is key to any online 
business.

Our team

•  30+ years combined experience of Google platforms

•  Team members up to date on Google Certifications

•  Google Partner Agency

•  Managing over 150 website accounts

•  Trusted partner to the Marketing Centre since 2017



We understand that not everyone feels comfortable or 
has the time to perform these updates.

We’d be more than happy to do this for you with costs 
from £450. Every website is different so we’d like to 
review the requirements for your website individually 
in order for us to quote more accurately.

The sooner you get your website set up with GA4 the 
better, so book in soon to avoid a last minute rush!

How much will this cost? FROM

£450
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Browndog Design Ltd  
3 Cartwright Court  
Huddersfield HD1 1GN
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01484 453 131


